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s1G AWARDS FOR 
BEST STUNTS ON 
NEW LLOYD FILM 


Speedy” Campaign 
Must Be in by De- 
cember 26th 


—__—— 


What is probably one of the 
-eatest opportunities ever offered 
. theatre executives of the Pub- 
< chain is the $1000 in cash 
izes for the best theatre adver- 
sing campaigns on Harold 
loyd’s great new comedy produc- 
on “Speedy,” a Paramount re- 
ase. Publix theatre Managers as 
ell as advertising and publicity 
en have an opportunity not only 
display their exploitation 
‘nius, but an opportunity to get 
on this luscious cash prize. 
speedy,” hailed as the fastest 
.d funniest comedy ever pattern- 
| by the Lloyd production forces, 
orits the most intensive and com- 
ehensive campaign ever put be- 
nd a big subject. Both Harold 
oyd and Paramount want to 
art you thinking about it at 
ce. 
How would you sell—from the 
4ndpoints of advertising, public- 
, and exploitation Harold 
oyd in “Speedy”’ to your public? 
.e title, the story and the action 
| give rise to numerous cracker- 
ck campaigns. For your own 
nefit you will want to and will 
ve to sell ‘‘Speedy’’ but if you 
art thinking about your cam- 
ign now you have a chance to 
t in on the prize melon. 
The Harold: Lloyd Corporation 
d Paramount offer a prize of 
00 for the most comprehensive 
d practical suggested campaign 
this picture. 
st suggested campaign there will 
a prize of $150. The sponsor: 
the third best will be richer to 
2 tune of $100 and the next 
ven best will each draw down 
0 in cash. 
Start studying this project im- 
diately. Read the synopsis, 
id the 24-sheet, and play with 
> title. Set on your thinking 
>», and then prepare your cam- 
ign. Then send it, not later 
in December 26th to ‘‘Speedy,’’ 
rold Lloyd Corporation, 1501 
oadway, New York City. In 
ce of tie, duplicate prizes will 
awarded tying contestants. 
n’t delay, but start working at 


For the second ) 


ce on Lloyd’s latest and loudest 
igh-manufacturer. 


For Further Details on 


“Speedy” Campaign 
See Page 2 


UNAWAY FOUR” 
IN ANNUAL SHOW 


‘The Runaway Four,” comedy 


ertainers in. John Murray An- 
son’s first ‘‘Publix Annual 
vue,’ have been amusing au- 
neces with their hilarious antics 
the last ten years. They form- 
their quartette during the war, 
which time they were thrown 
ether in one of the army camps. 
ce then their clowning, dancing 
_acrobaties have won for them 
at success in big time vaude- 
e and in a number of Broad- 
’ musical productions including 


ONTENTS CONFIDENTIAL! 


PUBLIX 


PLUC 


More beautiful and bewitching than ever Mae Murray, lovable star of 
Stage and sereen will appear in Frank Cambria’s elaborate production 
“A Merry Widow Revue.’ 


“FOLLIES” STAR SHINES 
IN PUBLIX 


Roy Cropper’s Voice Also Won 
Fame in “The Student Prince’ 


And Other Broadway Productions 


Roy Cropper, one of the coun- 
try’s leading musical comedy stars, 
whose thrush-like voice has been 
a high spot in a score of Broad- 
way productions, is featured in the 
first ‘Publix Annual Revue” de- 
vised and staged by John Murray 
Anderson. 

The popular tenor was born and 
reared in Boston and first.attract- 
ed attention in that city by his 
singing in St. Paul’s cathedral. 
Later he appeared on the concert 
stage. Cropper’s vocal career was 
temporarily interrupted by the 
World War. Shortly after the 


“The Music Box Revue,” in which 
they were featured for two sea- 
sons, and with Mitzi in ‘Head 
Over Heels.’”’ The quartette con- 
sists of Tom O’Brien, James 
Olliver, Bill Cathcart and Harold 
Boyd. 


MERRY WIDOW MAE 


| years, 


STAGE SHOW 


United States entered the Huro- | 
(iitsah conflict, the youthful singer 
;enlisted with the 87th Machine | 
Gun Battalion of the 13th Division | 
| and saw fourteen months service } 
|} overseas. Following his demobili- 
zation he resumed his activities in | 
Boston as a concert singer. When | 
“Chu Chin Chow’ opened in 
Boston, that production’s leading | 
tenor. was suddenly stricken ill, 
and Morris Gest, the noted im- 
pressario, finally succeeded in 
getting the young concert singer 
to fill the important role. His 
success was instantaneous and 
there followed for him a rapid 
succession of personal triumphs 
in Blossom Time,’’ Ziegfeld’s 
“Pollies’”’ of 1923 and 1924, ‘‘The 
| Student Prince” in which Cropper 
sang the leading role for two 
“Castles in the Air’’ and 
‘‘LeMaire’s Affairs,’’ 


KS BEAUTY PRIZE 


CAPTIVATING MAE MURRAY 
STAGE AND SCREEN QUEEN 
CAPTURED FOR UNIT SHOW 


Mae Murray, scintillating star of the screen and one- 
time darling of the Ziegfeld “Follies,” the toast (in days 


| when toasts were made) of Broadway, has been engaged 


to appear under the Publix banner in one of that organi- 
zation’s elaborate stage productions. 
Miss Murray, more beautiful and bewitching than 


|ever, returned to New York yesterday from Los Angeles 


and immediately began rehearsals for one of the finest 


Publix units that has ever been fashioned. 
the particular bright light 


She will be 
in Frank Cambria’s “A 


Nothing Less Than 
Full Page For This 


The romantic 
Queen Elizabeth’s love ring 
on the finger of one of 
Broadway’s most beautiful 
ensemble charmers! Though 
a dashing Irish Baronet put 
it there, it proved a jewelled 
jinx to the Dixie beauty, as 
it did to the unwed ruler 
long ago! 


A story that editors will 
weep for! 


A story you can’t help but 
plant! 


It is now being. prepared 
in full page form and should 
be a publicity coup for you 


Alice Harris 


and John Murray Anderson’s 
unit, “Publix Annual Re- 
vue.”” For the dashing dam- 
sel appears in that produc- 
tion. Her name is Alice 
Harris, whose beauty for-' 
merly graced such big Broad- 
way productions as ‘The 
Musie Box Revue,” The 
“Greenwich Village Follies” 
and others. Her story is 
one you can’t help but plant. 
Be on the watch for it. 


story of 


Merry Widow Revue,” 
which opens at the Para- 
{mount Theatre on Decem- 
ber 10th. In her support 
|will be a colorful array of 
Broadway talent headed by 
Virginia Johnson, formerly 
prima donna of “Rose 


Marie.” 


The stage appearance of 
Miss Murray will be simul- 
taneous with the appear- 
ance of Gilda Gray in pér- 
son at the Rialto Theatre, 
another Publix house. In 
signing Miss Murray to a 
Publix contract this organi- 
;zation has scored another 
10-strike in the theatrical 
mart. Following her ap- 
pearance at the Paramount 
Theatre, New York, the 
popular star of stage and 
screen will appear in person 
in Boston, Buffalo, Detroit, 
Indianapolis and at the 
|Chicago, Uptown and Tiv- 
oli theatres in Chicago. 

Mae Murray has had a 
| wonderful career, a life fil- 
led to. the brim with color- 
ful experience. At the age 
of sixteen she became na- 
itionally famous as “the 
Brinkley girl” in the “Fol- 
lies.” At twenty she was 
the reigning movie star of 
New York and Hollywood, 
credited with being one of 
the best dressed women in 
the world. Since then she 
|has achieved success after 
success on the screen. 


‘Much of the matter contained from time to time in PUBLIX OPINION is for the informa- 
tion of executives and responsible employees only, and not for publication or informa- 
tion of outsiders. Therefore, you are cautioned not to leave your copy laying around 
‘ on desks. FILE If for reference. Re-write from it for staff bulletins or newspaper stories, 
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FIRST PUBLIX OPPORTUNITY S$ 


GARNERED GREAT 
PUBLICITY OVER 
ENTIRE CIRCUIT 


Analysis of the recently con- 
ducted ‘Opportunity Contest’ 
which has just reached a success- 
ful conclusion, reveals a most 
startling array of ‘encouraging 
facts and figures. 

To begin with, managers and 
directors of publicity reported 
highly successful publicity and box 
office results from the elimination 
contests. 

They again reported similarly 
after the engagement of “Young 
America,’’ which featured the ‘‘op- 
portunity contest” prize winners 
in its cast. 

Nearly every manager and di- 
rector of publicity who wrote a 
comment to the home office, sug- 
gested that the “Publix Opportu- 
nity Contest’? be an annual event, 
despite the fact that it means a 
lot of work for everyone, and no 
inconsiderable amount of annoy- 
ance. All agreed that the benefits 
more than outweighed the accom- 
panying headaches 

A questionnaire is soon to be 
prepared, asking all Publix unit 


theatre managers and advertising| 


heads to record an opinion on the 


suggestion, and also to offer any} 
idea how the Opportunity Contest} 
can be improved, if it is decided | 


to make it- an annual event. 


Examination of the newspaper 
clippings and letters received in- 
dicates that the idea got an aver- 
age of approximately ten full pages 
of publicity in each city—a total 
of 1600 inches in each city—and 
a total of 28,800 inches for the 18) 


cities. | 


In terms of money, it is difficult 
to estimate the value of this free 
space. 
per inch, it would be about $144,- 
000, providing front page ‘‘news” 


space could be purchased. | 


; 


At a circuit-average of $5| 


In addition, it is estimated that} 
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OPPORTUNITY GIRLS 
GET CHANCE TO STAR 


Did Opportunity knock? 

And did six petite, pulchri- 
tudinous peaches respond to 
the tapping? 

The answer to both ques: 
tions is a great big ‘‘Yes.”’ 

Hardly had ‘Young Amer- 
ica.’”’ Publix Theatre Corpo- 
ration’s first national Oppor- 
tunity show completed the 
most successful tour ever at- 
tempted by a Publix unit 
show, when most of the six- 
teen girls were in great de- 
mand for stage work. Four 
of these girls—Leora Norton 
of Detroit; Rose Colgan ,of 
New York, Alice Finn of Des 
Moines and Katherine Hoe- 
vel of St. Louis—have al- 
ready been engaged by Pub- 
lix for future productions. 

Mildred Skinner of Omaha 
a niece of the celebrated Otis 
Skinner, was drafted by a 
leading New Orleans night 
club at a big salary. Agents 
of Florenz, Ziegfeld, attrac- 
ted by the beauty, charm, 
the dancing and the sweet 
voice of Marcy Dirnberger of 
Indianapolis, are now ang- 
ling with that young lady for 
a position in the Ziegfeld 
“‘Follies.”” The Messrs. Shu- 
bert, always: on the lookout 
for youth, beauty and talent, 
are said to have made an of- 
fer to Frances Stevens of 
Kansas City to appear in 
“Artists & Models,” now 
playing at the Winter Gar- 
den. Other attractive stage 
offers have been made to the 
other girls who appeared in 
“Young America.” When 
Publix boasted that it was 
offering the non-professional 
talent, of America a great 
opportunity, if boasted not 
in vain. 


the elimination contests were re-| KEEN COMPETITION FOR 


sponsible for an average increase | 
of $4000 for. each city, and that) 
the advance publicity built up) 
such interest in the unit that it 


town. 


This means that the Opportu-| 
nity Contest brought an additional 
average $7,000 in actual cash in- 
crease to each box office plus the} 
$8,000 worth of unpurchasable ad- 
vertising. 


Thru the medium of the Oppor- 


Publix, as well as many other valu-| 
able local theatre institutional as-| 
sets. It is impossible to estimate 
the value of this. 


In some cities the publicity was| 
of better quality and more gener-| 
ous than in other towns. 
the box-office reaction. 


In a few of the towns, the con- 
test incurred jealously among some 
contestants and parents, but the 
showmen in charge invariably 
were able to straighten things out. 


If you think the Opportunity | 
Contest ought to be made an an- 
nual institution, please write a let- 
ter immediately, voicing your} 
opinion, and any suggestions. 


The foregoing is CONFIDEN-| 
TIAL and should not be given to 
the press. One newspaper which 
conducted the Opportunity Con- 
test has already cited its efforts 
as an excuse to increase advertis- 
ing rates. 


As a matter of fact, most edi- 
tors regarded the contest as the 
outstanding-‘‘made-news” promo- 
tional effort in journalism for 1927 
—placing it far ahead of the “Miss 
America’ contest. Several news- 
papers which turned down the 
contest when first approached have 
since tried. to get it for them- 
selves if it is done again next year. 


| ment 
selecting 
| When they are chosen, the win- 
ners 
Likewise | Opinion. 


EXPLOITATION PRIZES 


So keen is the competition for 
is an average of about $3,000 in-| the special exploitation prizes of- 
crease at the box office in each| fered by the leading stars of Para- 
mount, 
| Artists and 


First National, 
Metro-Goldwyn 


scores of 


is now busily 


the various 


will be listed in 


United 
that 
| the judges have not yet been able 
|to determine the winners. 
contest was held during October 
and November and the prizes were 
offered by the stars for the best 
| campaigns executed on pictures in 


tunity Contest, theatres were en-| Which they were featured during 
abled without cost to acquaint the} that period. 
public with the aims and ideals of! ceived 


This 


Lem Stewart has re- 
exceptionally 
| clever campaigns and his depart- 
engaged in 
winners. 


Publix 


EARN XMAS GOLD 


FOR BAND TITLE 


Twenty-five dollars in gold is 
still dangling before, not only the 
publicity directors and managers 


of Publix theatres, but any at- 


tache of a Publix house who gives 


the best name for the stage band 
policy. The contest for a name 
for this style of entertainment has 
been going on now for several 
weeks, and hundreds of suggested 
titles have been submitted. While 


scores of them are suitable, no 


definite selection has yet been 
made. Everyone associated with 


Publix is familiar with the stage 
band policy which in the parlance 
lof the show business is a form of 
entertainment at present styled the 


stage band policy, the Paul Ash 
policy ete. 


scription. 


this form of entertainment; in 


other words, a permanent trade} 
| mark. ‘ 
Some of the names already sub- 
mitted are “Band Acts,” ‘Publix 
Music Vendors,” “A Synco-Publix| 
‘Publix Serenaders,’’| 
“Publix Jazz 


Show,” 
“Publix Pepsters,” 
Jestors,” ‘Publix Band Events.” 


You still have time to carve for 
yeurseif a niche in the Publix hall} 
| of fame and at the same time have! 
|! your Xmas sock filled with five! 
| jingling five-dollar gold pieces. 


Neither of these, how- 
ever, is considered accurate in de- 
It is the desire of Sam|} 
Katz to coin a distinct name for) 


Doob and Schmidt De- 
velop Crack System 
For Detroit 


Art Schmidt, of the John H. 
Kunsky-Publix- publicity staff in 
Detroit has developed a ‘‘morgue”’ 
to the last degree of efficiency, ac- 
cording to Oscar Doob, director of 
advertising and publicity in charge 
there. Schmidt studied the filing 
systems in use in the home office, 
as well as in other theatre organi- 
zations, and then, after getting 
hunches from everybody who could 
suggest anything on the subject, 
commenced to build up his filing 
cabinets, with everybody in the 
organization helping him. 

It is now in such shape that 
every department of the big thea- 
tre organization in Detroit finds 
it extremely helpful, even in that 
exceptionally efficient organiza- 
tion. 

Starting out with the home-of- 
fice tickler file system, covering 
special merchandising ideas for 
holidays, ete., he amplified it to a 
point where it now includes a 
cross-indexed system of filing all 
stills of theatre personalities, 
stage artists, and motiog picture 
stars, advance reviews, and ad-art 


So send in your names at once, as | hunches. 


many as you want, to A. M. Bots-| 
ford, director of advertising and 


publicity. 


“SPEEDY” SYNOPSIS 


Speedy, a super-active boy 
of the New York streets, is 
so called because of the 
speed with which he gets 
and loses jobs. 

His warmest friends are 
Pop Dillon,.owner and driver 
of the last horse car line in 
New York, and Pop’s pretty 
granddaughter, Jane. 

Speedy’s weakness is base- 
ball, After a gag-filled holi- 
day with Jane at Coney Is- 
land, he gets a job as taxi 
driver. In an exciting trip 
thru N. Y. traffic with Babe 


Ruth (in person) as passen- 
ger, he lands Babe at Yan- 
kee Stadium just in time for 


World’s Series game. Only 
to learn that the villain of 
the story, knowing Pop Dil- 
lon must>drive his car once 
a day over the line to hold 
his franchise, has abducted 
the car and horse. 

After wild adventures 
Speedy locates car and horse 
and drives it madly thru N: 
Y., returning it just in time 
to make the run. Pop gets 
$100,000 from the electric 
trolley people for his fran- 
chise and Speedy gets Jane. 


He takes all of the trade papers, 
fan magazines and popular period- 
icals and finds a dozen things in 
each issue to clip and file, inelud- 
ing reviews, advance synopsis and 
casts of pictures, stage shows, and 
exploitation tips. Also he finds 
considerable art-work ~ adaptable 
for theatre ads. 

Another thing he found out was 
that every film company publishes 


one or more ‘“‘house-organ” studio, 
sales department, which frequent- 
ly contain valuable bits of infor- 
mation or news that comes in 
handy later on. He wrote for all 
of them, and then had the princi- 
pal executives of each theatre 
placed on the mailing list also, 
“The idea is reaily Doob’s,”’ 
said Schmidt. “I merely worked 
it out under his direction, but it’s 
a mighty valuable one for every- 


}one concerned. 


“You see, frequently we play 


Press book and advertising acces- 
sories are either not yet completed, 


or else are not yet stocked by the | 


local exchange. So we have to 
shoot out our ads.and press stories 
on the information we have in our 
files. Since we've had our 
‘morgue’ (newspaper slang term 
for filing system) we've frequently 
discovered that we have almost as 
much information as the press 
books when they finally arrive for 
second run. 


“We file old stills, press books. 
action pictures, and everything, 
ind lots of times the newspapers 


(Cont. on Page 2) 


“SPEEDY” - 24 SHEET 
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PUBLICITY PURVEY! 
HAVE FLARE Ft 


| This stunt ere 


|the world premiere of a picture. Ayres nominal 


;}on beaverboard — 


|} around radiator: 


;/mencing with @ 


your filing 5) 
yours is 


lar work in J 
—A 


CATS “M 
GROSSES 


One of the @ 
Manager J. P. Hal 
ing ‘“‘The Cat ang 
the Publix Hippe 
Waco, Tex., was | 
200 cats. me © 

The newspaper 
ED! 200 full-grow 
10c apiece if deli 
drome from 4 P, 
Saturday. No hart 
to the cats.” fy 

Although Ha : 
reach his goal of © 
newspaper ad was 
to insure his havin 
to work out a stunt. 

* Knowing the natur 
to go home once let Id 
was tagged and set at! 
urday midnight: the 4 
tag read, “Help Me O 
I am just a poor cat 
to the Hippodrome | 
10c and was. put im 
house in THE G4 
| CANARY, but it ig 
even a cat so I @ 
I am trying to fing 
home. If you are® 
ed take a tip from 
away from the Hips 
the showing of 
THE CANARY.” | 


comment and 


300 cat cut-oul 


Manual Trainiz 
School for 1] 
holes were pune 
center of the be 
the insertion of” 
which eventually 


mobiles. The — 
printed boards F 
CAT AND 


Nov. 4,” me, 
2.000  herais 
practically the | 
beaverboard 
tributed at a I 
the dav of the 7 
A midnight” 
the regular ruy 
gether with a pi 
ture. The ro 
was dressed it 
ion suit dy 
to represent 
black eye and 
cept dull gree 
vette, the sie 
across the stag 
hind the drop” 
The skeleto: 
other part of 
down by a tab 
bottomless bot 
hole in the tal 
light to bri 
When skeli 
tle, a heavy @ 
powder was 
with the 
same ti 


now What Publicity Will 


ou K 
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F . ‘Steats no stone unturned to give Publix the 
high standing it holds in the world of theatres.” 


ch Published by and for the Press Representatives and Managers of 
_PUBLIX THEATRES CORPORATION 
SAM KATZ, President . 


M. Borsrorp, Dr. Advertising Joun E. McInerney, Editor 
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Bigger And Better — 
Entering its third year of catering to the discriminating 
theatregoers of America’s leading -cities, the Publix Theatres 


Corporation pledges to the pleasure seeking public of the coun- 
‘ry an ever-new continuity of that supreme and varied entertain- 


ment which it has been its privilege to originate. Since its in-- 


ception the Publix Theatres Corporation has ever been on the 
wateh for the best in the theatrical field. MiHions of theatre 
patrons in New York, Boston, Chicago, Texas, Nebraska, Georgia 
and elsewhere around the country have enjoyed healthful re- 
axation and wholesome diversion from_the freshness and youth 
ind the talented experience that comprises its unit shows. 

_ Publix has brought to the stage at the minimum in admission 
ptices artists that it would have been impossible to otherwise 
see except at a greatly advanced scale of prices. Such stars as 
Gilda Gray, Paul Whiteman, Eddie Cantor, Borah Minevitch, 
the Duncan Sisters and others have appeared behind the foot- 
lights of Publix theatres. John Murray Anderson, whose name 
is synonymous in the show business with that of Ziegfeld and 
Dillingham in this country and with Max Reinhardt abroad, has 
fashioned many of its productions while a host of other ex- 
verieh ead HAGAN OER also keep the unit productions in the front 
rank of entertainment. ; 

- Sinee its inception Publix has felt the public pulse and knows 
what that public wants in entertainment. The unit shows have 
become better and more entertaining. That playboy of Broad- 
way who through the medium of a cigar and a derby became 
famous overnight—Joe Frisco—once happened to ask a brother 
actor where he had been. 

“Out on. a route,’’ was the reply. 
- “Fih-how m-m-many w-w-w-weeks?’’ stuttered Frisco. 
“‘Wifty-two,’’ came the answer. _ i 
‘A r-r-route,”’ sputtered Frisco,’’ th-th-that’s a c-c-c-career. i 
And that’s just what the Publix unit system is becoming. 
Denver opened a new house a few weeks ago, Fort Worth fol- 
owed, Birmingham is set for the end of the month. Artists are 
nsured of real contracts and plenty of work. And for this 
-eason Publix is enabled to get the cream. of talent. That 
neans better and better unit shows and they mean bigger and 
rigger business. The unit houses are now getting the material 

‘o sell. Publicize them and through the medium of Publix 

Jpinion help the other fellow sell them. . 
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 Let’s Hear About It 
- Qnee more a plea is made for outstanding stunts on the 
stage shows. Ideas originated in Boston, Buffalo, Detroit and 
other cities on the early part of the route should prove equally 
offective in Omaha, Denver, Dallas, New Orleans and the other 
‘ities that play the unit shows later. If you put over a good 
zag on the stage productions let’s hear about it. 


Do For You! 


BORIS PETROFF 
WITH “HAVANA” 


Audiences at theatres playing 
Publix unit shows will have a 
chance to see Boris Petroff, noted 
Broadway producer in person, 
when the stage production 
“Havana,” starts its circuit tour 
at New Haven on January 6. Mr. 
Petroff, who is rated as one of the 
world’s three outstanding instruc- 
tors of all forms of dancing, will 
produce the show, and with Mlle 
Dorothea Berke, will present the 
principal solo dance interpreta- 
tions. 


This announcement is of partic- 
ular interest to directors of pub- 
licity and managers who are anx- 
ious to institutionalize the local 
connection with international 
stage resources. Mr.  Petroff 
knows the theatre, and he knows 
the important part each local thea- 
tre plays in the gigantic Publix 
organization. He’ll make copy 
helpful to your theatre for the 
newspaper feature- writers and 
photographers. 


Among the things he plans to 
do is to hold several morning 
dancing auditions for the benefit 
of any exceptional talent in your 
city. If you’ve been reading the 
trade papers carefully lately, you 
know that producers are in erying 
need of young and beautiful girls 
who can sing and dance. Never 
before has there been such a short- 
age on Broadway. Mr. Petroff, 
instead of issuing a blanket in- 
yitation to girls generally to come 
pellmell to New York, is bringing 
the opportunity of Broadway to 
your town. If he finds anyone 
suitable for future Publix produc- 
tions, he’ll make arrangements 
there and then. 

This ought to make a good ad- 
vance story for your newspapers. 

Start 1928 off with a bang by 
putting over a corking campaign 
on the Petroff ‘“Havana’”’ unit. 


Call For Cats Helped 


Build Big Business 
Ne 


\ 


(Cont. from Page 2) 


gelatine paper to throw out green 
flash instead of white. 

A special Saturday morning 
matinee was held for the kids. The 
newspapers published a story how 
the kiddies could see this picture 
for the small sum of 5 cents. By 
filling in the coupon at the bottom 
of the newspaper write-up giving 
your name and address and pre- 
senting it at the box office together 
with a nickel you were entitled to 
admission. The coupon was in the 
form of a pledge and read, “I will 
try to be kind to all living crea- 
tures and my little playmates. I 
will protect them from. cruel 
usage.” 


The lobby display consisted of 
a cat cut-out similar to the ones 
made out of beaverboard by the 
High School students. Green 
flasher lights were put in the eyes 
of the cat and the tail was made 
to work up and down by geared 
motor mechanism. 


Develop File System 


(Cont. from Page 2) 

come to us, begging for pictures tod 
illustrate telegraphic newsbréaks. 
In such case, we give them the 
pictures and let them know the 
name of the filmplay the star is 
soon to appear in at our theatres, 
which is invariably included either 
in the outlines or story. We also 
file the various catalogues of 
music publishers, instrument 
makers, phonograph companies, 
ete., which helps us in getting 
trailer information or facts adapt- 
able for institutional advertising 
and publicity.” 


WHIRLING AROUND THE 


PUBLIX WHEEL 


THE LIME BROTHERS in their Golliwog number, one of 
the most noyédl acts now appearing behind the foottights, appear 
in John Murray Anderson’s first ‘‘Publix Annual Revue.’’ This 
original novelty was introduced to Europe about twenty-five 
years ago by the father of Emil Solbrig, whose first name spelled 
backwards gives the act its name. During the past three years 
Solbrig with his partners, Gus Knopf and Alfred .Time, have 
played in all the principal cities of Europe and South America, 
and also in Australia and this country. 


THE THREE KEMMYS, who appear in the first ‘‘Publix 
Annual Revue,’’ devised and staged by John Murray Anderson, 
are originally from Holland. After featuring variety bills in 
Holland, Germany, Portugal, Spain, France and England for a 
period of six years, they were induced to bring their talent to 
this country about fourteen months ago, since which time they 
have been an outstanding hit in big time vaudeville. 


SYLVIA YAFFEE AND CLEMENCE PERRIGNEY, two 
young products of the West Coast, are reputed to be in the front 
rank of tap dancers. Before joining John Murray Anderson’s 
‘*Publix Annual Revue,’’ they had enjoyed a string of triumphs 
in productions, vaudeville and picture houses that stretched from 
coast to coast. 

Both girls were literally born in the profession. Clemence 
was a child actress of wide reputation before taking up dancing. 
Her partner, Sylvia, had scored a big hit in support of the 
Dunean Sisters in ‘‘Topsy & Eva.’’ 


FRANK CAMBRIA, afte* almost three months tour of 
Europe, returned to New York last week with eight wardrobe 
trunks; twenty-six words acquired in six different countries 
added to his vocabulary, two quarts of three star Hennessy 
brandy and a host of new production ideas. 
offering for the edification of Publix unit house patrons will be 
“A Merry Widow Revue,’’ starring that inimitable star of stage 
and screen-—the vivacious Mae Murray. 


THE HARVEST DRIVE COMMITTEE, under the direction 


‘of D. J. Chatkin, is still busily engaged on the selection of win- 


ners in the Harvest Month Drive held during October. Winners 
will be announced shortly as will the winners of the special 
exploitation prizes offered by the leading stars of Paramount, 
First National, United Artists and Metro-Goldwyn-Mayer. 


OWING TO THE SUCCESS enjoyed by the Sixteen Foster 
Girls, formerly with ‘‘The Cireus Princess’’ on Broadway and 
now touring with John Murray Anderson’s show, ‘‘Shadow- 
land,’’ another group of these famous dancers has been engaged 
by Anderson for his forthcoming stage production, ‘‘High 
Lights.’’ . 


ROUTE OF PUBLIX UNITS 
FOR WEEK BEG. DEC. 3RD 


Band No. OPEN 
New Haven........Olympia 19 (Merry Widow) ...... ».... Friday 
New York) 25 4)4. Paramount 18 (Marchin On) .......... Saturday 
Boston. ci Metropolitan 17 (Publix Ist Annual Revue).Saturday 
One Week Lay Off 16 (Steppin High) ......... Saturday 
Buffalo... Shea’s Buffalo 15 (Listen In) ............ Saturday 
Detroit SaaS Michigan 14 (Moonlit Waters) ....... Saturday 
Indianapolis .......Indiana 13 (Shadowland) .....:.... Saturday 
Si: Taathinee we Ambassador. ia: CBIOrida) ee ee eG Saturday 
CRICARO ews Wem et Chicago 11 (Dancing Brides) .........Monday 
CHICME OG ee a pieces’ worcown; 20° COixieland) iy ci oti disks s bs ae Monday 
CHICHBO eee ices) 5a 6 ss Tivoli. °9 (Dance Caprice) .......... Monday 
Lay Off 8 COIR eR ice ee ae -,.Monday 
Des Moines ......:, Capitol Special (Making Movie)....... Friday 
CTIA 6 a5 Sy a SS ah'0 Riviera 6 (Jazz A La Carte)......... Friday 
DER VORS fae bias 's The Denver. SFOs (Bells). o...2 sala wees Saturday 
Lay off 4 (Way Out West) ........ Saturday 
VU) COA RA eS ne i a Palace. 5 «(Tokio Blues). 0... 23.0% Saturday 
Bt-wWorth 3... 6. The Worth 94A (Gypsyland) <........ . .Saturday 
San Antonio......... Texas: 2 (Banjomaniay”.0o05 foc Saturday 
Houston ......Metropolitan 8 Victor Artists .....°..... Saturday 
New Orleans....-.. Saenger 1 (Orange Blossoms) ....., Saturday 
Jy) Rs RD aa Howard 17 (Syneopated Menu)........Monday 

Unit Shows Now in the Making 

APA G USNR SARE or lg vis coh te 2s able als Caner ae Ina ce ae John Murray Anderson 
SCPE META RO MOIS do-5.4.8 Vilerwa arene Gevalace |e Sialiecs7a ene .,.Jack Partington 
PPEVOOSUPO UID hc a'vih) dies a wim bola lnce say ehie AGE RD he voles Sank: Cambria 


His first’ stage - 


MOHS 


BBA, 308 donvany ea Darnvegee an eeu “MIM SVWISIYHD 


a cus ker! ~ON HHD Ni WOWINIW JHL ISSANI 
SUYAdVdSMAN vr~~rer SY 


J 340438 WASM AHL 
ZL GNV 3GISNI ALlvyooad ~---- MOHS S,M3SM .LXAN 1135S 


S3ILINVHD GNV SLIAANAG 


kde’ 
A — 

—_. — 
5 eer 

= 2) ms 
eS ey 
a og 

fi G 


vere KAVA SOUH Ho OT MH dn ANT v++ d NOK WIT 
YIFGNIIIC it 
YIGNIIIA HIT 


1927 


Vol. 2—No. 3 
Week of 
Dec. 10th, 


a@Wwadaa 


uOd YUVGN3ATV) SUZOVNYW XI1and 


